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By HARRY MAIER 
pros. Gczette Business Editor 

Three generations, going 
on four. 

That's the word from the 
Biebel family, owners and 
operators of Biebel' s Super- 
market, 1234 Bellevue Ave. 

The Biebel family is ob- 
serving its 75th anniversary 
in the grocery store business. 

It all started Oct. 31, 
1903, when John Biebel 
opened a store in a small 
building in the John Jacob 
Astor plat of Green Bay's 
east side. 

It started as a dry goods 
store, but soon added grocer- 
ies to the long list of items 
for sale. 

Today the store is owned 
and operated by a partner- 
ship of Ray Biebel, John's 
son, and Paul Biebel, a 
grandson. Another Biebel, 
Charlie, 7, is the son of Bar- 
bara and Paul and already is 
showing an interest in the 
store. 

John and Mary Biebel 
started the family operation 
when they took out a mort- 
gage for $900. That start has 
now grown into a business 
that occupies 11,500 square 
feet of space, employs 34 
persons and is looking ahead 
to further expansion. 

Some of the early history 
of the store is found in the 
original billings carried on 
ledger sheets at the store. 

Sales were meticulously 
recorded by John Biebel for 
customers who in those days 


shopped nearly every day of 
the week, paying their bill at 
the end. 

Here are some of the 
sales: 

A quart of milk, seven 
cents; dozen eggs, 20 cents; 
butter, 36 cents a 
half pound of ham, 20 
cents; 12 pounds of salt, 10 
cents; corncob pipe, 1 cent; 
coffe, 15 cents a pound; 
sugar 10 pounds for 65 cents; 
bread, six loaves for 25 cents. 

In all, a typical list of 38 
items sold for a total $10.49. 

In the early days, Ray 
Biebel recalls, every cus- 
tomer received the personal 
attention of the store clerks, 
who usually filled orders 
from bulk containers. 

Some of the things that 
came in bulk were cookies, 
syrup, vinegar, pickles, 
kraut, sugar, salt, flour and 

tobacco. 


The amount of groceries 
carried in stock also has 
changed drastically, Biebel 
said. 

For example, the store 
used to have abut six to 
eight brands of cereals on its 
shelves, today the number is 


Now Here's the Way — 
Paul Biebel shows his son, 
Charlie, 7, the proper way to 


slice meat. Paul 
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Biebels Look to Fourth Generation 


closer to 100. 
One of the biggest 
changes has been in meat. 
Biebel said the store in- 
troduced fresh meats on a 
small scale in the early 
1930s, and then added sau- 


a sages. Today, meat provides 


a major of the total store 
sales with customers buying 
large quantities, often freez- 
ing it for later use. 

The sausage business was 
started 22 years ago when 
Hank Lardeau was hired to 
make sausage. 

At the age of 92, Hank is 
still at it, working about six 
and one-half hours a week. 

With the change in mar- 
keting to the supermarket 
approach, the individual ser- 
vice has changed and today 
customers mainly wait on 
themselves, usually buying a 
week's supply of groceries at 
a single stop. 

“In the early days, gro- 
cery stores primarily served 
a neighborhood, " Ray Biebel 
said, “and almost every 
neighborhood had its own 
store.” 

Today, there are only a 
few around Green Bay, with 





the supermarkets serving a 
much wider market in the 
community. 

Ray said he started in the 
grocery business when he 
was in about third or fourth 
grade. He joined it fulltime 
in 1929 and bought the busi- 
ness in 1953. 

His son, Paul, also recalls 
working in the store at an 
early age and in 1967 joined 
the firm on a regular basis, 
He and his father became 
partners in the operation in 
1974. 

Today, Biebel's Super- 
market looks to the popula- 
tion growth in the Town of 
Bellevue as the source of an 
expanding sales market , 
which has led to initial study 
of plans to expand the store. 

One of the reasons is the 
scheduled new construction 
of 100 homes a short dis- 
tance to the south, plus con- ` 
tinued expansion of the 
mobil home park a short dis- 
tance away. 

With growth like that, it 
won't be long and Charlie 
Biebel will add the fourth 
generation to the store's 
operations. 
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cause he learned from his fa- 
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left. The Biebel 


Supermarket is observing its 
75th anniversary this week. 


